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Whether you are not yet sold on the idea of 
social media marketing or just simply don’t 
know where to start…



…MSC would like to accompany you in realizing 
the long-lasting benefits which a successful 

digital marketing strategy generates.
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MSC has identified three main areas that benefit from a
successful social media marketing strategy

Competitive Advantage

Customer Engagement

Marketing Effectiveness
Global Social 

Media Users

2017:

2.86 bil.

2018:

3.14 bil.

2019:

3.4 bil.

2020:

3.6 bil.
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Social media is one of the most effective marketing tools,
regarding both cost and exposure

If implemented successfully, social media marketing can outperform traditional marketing channels on various levels. With a touch of
button, you have access to your entire consumer-base and can enjoy a great deal of freedom concerning platforms and formats.

VSTraditional Digital 

150€

Broadcast

250€

News Paper

500€

Magazines

50€

SEO

75€

Social Media

Cost to reach audience of 2,000

Social media marketing increases the
exposure to your entire consumer base
at comparably low costs. Specifically,
most social media accounts are free of
charge and once an extensive strategy
has been designed, it is relatively
simple to implement and maintain. This
is especially important for SMEs who
are limited to financial resources and
lack marketing expertise. Additionally,
it allows you to identify and target your
key customers, those individuals or
firms that are responsible for the largest
revenue stream. Social media channels
enable you to segment the platform’s
users by age-group, location, interest
and characteristics. Consequently, your
posts will only be addressed to those

individuals that are potentially
interested in your product or service.
Once your target consumers start
following your account, you can
address them for free at any time and
from any location. Lastly, as there are
numerous platforms and various types
of formats, social media gives you a
great deal of flexibility in creating your
own innovative strategy. You can assess
which ones are most effective in
reaching and attracting your consumer-
base or use different ones to address
different customers. For instance,
Instagram is commonly used for picture
and video sharing among the younger
generation, while LinkedIn is used for
networking with other professionals.

Source: Asset Digital Communications
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Engaging customers through social media is no longer nice
to have, but has become indispensable

71
likelihood that a consumer will recommend a
brand on social media to others after having
a positive experience is about

63%

of customers actually expect companies to
offer customer service through their social
media channels

differentiate your brand from
competitors and ultimately improve
the overall customer experience. By
engaging frequently with your
customers and thus making your firm
more approachable, your company
can build a strong emotional
relationship with its target group.
Customers that engage regularly with
your company are likely to share their
positive experience and recommend
your products to friends. Social media
platforms are, therefore, ideal to take
advantage of the networking effect,
increase word-of-mouth marketing
and, hence, is an effective tool to
increase brand and product awareness
drastically.

Through messages, comments and
other means of communication
available on social media platforms,
customers get the chance to share
their feedback, questions, ideas
and complaints and interact personally
with your company. This extended
form of customer service has become
a standard in high-quality customer
relationship management and is even
expected by the majority of customers.
At the same time, interacting directly
with customers gives your company
access to free, highly valuable and up-
to-date customer feedback, that can
hardly be attained in any other way.
This enables you to accurately identify
your customers’ needs and wants,

Today, it is not enough to provide your customers with affordable, high quality products or services. Customers in the digital age have 
become more demanding as they face an almost unlimited range of products and services on the world wide web.

%

Source: Asset Digital Communications
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Social media can provide you with a competitive advantage,
essential to sustain in the long run

The growth in the use of social media is
a great opportunity to engage in low-
cost advertising to reach millions of
potential new customers. This will result
in an expansion of your customer base.
Regarding its low costs this will present
a competitive advantage and will end
up in higher sales figures as well as a
larger market share. Furthermore,
independently of your own
performance, social media allows you
to monitor the performance of your
main competitors. Consequently, it
gives you the opportunity to identify
new emerging market trends early and,
thus, take advantage of new business
opportunities. This is essential in times
of fast changing consumer demands

and allows you to stay ahead of your
competitors. Nonetheless, social media
marketing can come with its
drawbacks. The ineffective use could
potentially lead to a waste of time and
resources. Additionally, the correct
approach is needed to avoid negative
feedback among your customers.
However, such dismissive customer
experiences spreads very fast and can
lead to a negative brand connotation.
In other words, bad marketing can be
worse than no marketing at all.
Consequently, it is important to
implement the most suitable marketing
strategy for the firm and consumer, in
order to take full advantage of the
potential that social media offers.

54%

Adequate social media marketing strategies help SMEs to monitor and outperform their competition. However, it is crucial to develop the 
right strategy and only implement effective measures to avoid the dangers that come along with unsuccessful social media marketing.

71%

of social browsers use
social media to research
products and services
before they buy

of SMEs use social media
for marketing purposes
and many of them post at
least daily

Source: Asset Digital Communications
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How social media marketing generates benefits in practice

Direct Feedback

Monitor competitors

Social Media Marketing

Brand Loyalty

Networking effect

Product Awareness
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MSC’s step-by-step approach in designing a successful and 
effective social media marketing strategy  

Assessment
and comparison of current 
social media channels

Design & Selection
of appropriate platforms,
formats, and long-term goals

Gathering Feedback
from stakeholders, including
you and your customers

Prepare Editorial Plan 
to implement findings and
assure long-term success

Completion
of project in form of
a final presentation

Market Analysis 
of existing customers and 
immediate competitors
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MSC has helped multiple clients with their social media 
presence

Two example social media projects

Social Media Marketing

• SweetsConsulting has asked MSC to create a new Social-Media presence to target customers better

• Alongside the Social-Media optimization, an analysis of the current product portfolio was carried out

• MSC also implemented a new ecommerce platform, synergizing the existing channels

• In the past, MSC has carried out multiple successful projects with Raumgestaltung von Hoegen

• During a first project, MSC analyzed the existing Social-Media channels and formulated action points to 
integrate the different platforms

• In the second project, MSC assisted with the introduction of a new business segment
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MSC consultants combine strategic know-how with 
motivation and innovation to deliver excellent work

Partnership Simon-Kucher & Partners

Facts about MSC Values

Passionate Innovative Talented

We tackle your 
problems 

passionately to 
create the perfect 
solution for you.

We combine 
practical experience 

with strategic
innovation capacity.

As young talents, we 
strive to make an 
impact on your 

business. 

Founded in 2014

5 Partner Consultancies 1

35+ Active Consultants 

70+ Completed Projects

Average GPA: 8.64 (Top 10%)

1) Professional partnerships that include knowledge as well as skills workshops and recruiting relationships
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MSC leverages knowledge from Maastricht University, 
professional partners and project experience

Knowledge exchange at MSC

Knowledge 
Exchange

Maastricht University

• Ranked 10th in the Times Higher Education Ranking of the best young universities

Industry & Knowledge Partnerships

• Partnerships with leading consultancies to gain hands-on knowledge from professionals

Project Experience

• Internal knowledge exchange platform and workshops based on past project experience 

Social Media Marketing
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MSC advises their clients in the fields of Marketing, Business 
Development, Finance and Operations

Service portfolio

Service portfolio of MSC

Marketing

• Customer analysis

• B2C Product analysis

• Creation of marketing 

campaigns and strategies

• HR/University Marketing

• Website concept development

• Social media Marketing

• Online Sales (Google/Instagram 

Ads, Shopify)

Finance

• Financial modelling

• Analysis of large datasets

• Controlling

• Price elasticity analysis

• Price benchmarking

• Cost-benefit analysis 

Operations

• Objective HR application 
process

• Enhancing logistics

• Development/improvement of 
knowledge exchange

• Internal communication and 
feedback improvements

Social Media Marketing

Underlying research models 

Market research, Competitor analysis, Customer analysis, Trend analysis, Benchmark analysis, Location analysis, Balanced 
scorecard, Process analysis

Strategic 

advisory

Research

Business Development

• Business Plan Development

• Portfolio Development

• Market Entry Strategy

• Expansion Strategy

• Finding new distribution 
channels

• Development of sales strategies

• Organizational Structure/Change

• Workshops
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Over the past 70 projects, MSC has proven to be an effective 
solution for our clients.

Why choose us? Our latest clients

Social Media Marketing

MSC has been a professional as well as enlightening partner to us. The 
dedication during the data collection phase as well as the respective 

interpretation and discussion utilizing a diverse team set-up has brought 
significant value add to our topic. We have experienced a great mix of hands on 

mentality for project progress and creativity for more ideas outside the box. 
Thanks!

SIEMENS

ü Educational Excellence Our recruiting 

strategy is focused on outstanding study 

results

ü Cost Effectiveness We deliver valuable 

solutions for an affordable price

ü Generation Y Our consultants are inspired 

and driven by digitalization and innovation

ü Flexibility We offer a flexible time span 

regarding projects customized to your 

preferences
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… for considering a project with
Maastricht Student Consulting. In case of
any questions, feel free to reach out to
me or any of my fellow consultants.

christopher.bierich@maastrichtconsulting.com

+49 172 4556876

https://www.linkedin.com/in/christopherbierich

Christopher Bierich

Project Leader

Social Media Marketing

Thank you…
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This document is confidential and designed only for the use of the addressee. The illustrations are meant to be the basis for discussion and are incomplete without any verbal

explanation. The distribution of this document to parties other than the addressee and the release of embodied information is not allowed without prior consent by MSC.

Dieses Dokument ist vertraulich und nur für den Adressaten bestimmt. Die Darstellungen bilden eine Diskussionsgrundlage, die ohne die mündlichen Erläuterungen unvollständig

ist. Es ist nicht erlaubt das Dokument an Andere, außer dem Adressaten, weiterzugeben oder enthaltene Informationen ohne die Zustimmung von MSC zu veröffentlichen.

MSC Contact Persons

Nick Wessel-Ellermann

President

nick.wessel-ellermann@maastrichtconsulting.com

+49 171 7587311

Christopher Bierich

Project Leader

christopher.bierich@maastrichtconsulting.com

+49 172 4556876

Social Media Marketing


